
look at what you did

February 28, 2017

(thank you)



We started with a simple belief that gratitude can change the world. 
Then, you helped us prove it.



brief

Gratitude Revealed consists of 16 short films 
with one consistent objective: Provide a visual 
expression of gratitude that could produce a 
measurably positive impact on both individuals 
as well as the collective whole. 

We’ve measured our success by total video 
views, as well as data collected from a series of 
scientific quizzes and engagement metrics.  

Our goal was 3.5MM, which was ambitious. But, 
we felt up to the challenge knowing we had the 
support of extraordinary colleagues and friends. 

As of December 13, 2016, we had achieved 
109.81%, or 4,118,184 video views.  

We would like to briefly share with you how 
this happened.

FEB 10 
36% or 

1.27MM

Dec 1 
1.4% or 
47,998

FEB 17 
51% or 

1.78MM

FEB 29 
65% or 

2.29MM

DEC 13 
109% or 
4.12MM
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188,827250,000
477,000

65,441
130,788

1,786,331
895,719

314,909

4,118,184

DECEMBeR 13, 2016

* Approximate number obtained by Wanderlust, and thus the true value of the quantity in question could be slightly different from the stated value
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7%

13%

24%

47%

YouTube 47%
Facebook 24%
SuperSoul Sunday 13%
Wanderlust 7%
Huff Post 5%
Oprah.com 3%
Oprah YouTube 2%
Greater Good Science Center 1%

Total video views: 4,118,184*

another perspective

* Data collected February 29, 2016

1%



your stories

Our community of partners have shared 
their stories with us, and shared our films 
with the world. 

In December, we began an exciting new strategy 
for gratitude outreach. The key would be to use 
the website blog to create compelling stories, 
extracting elements of each film and sharing it 
with already active social audiences. This evolved 
into an extraordinary collection of meaningful 
interviews, stories and articles worthy of sharing. 

Gratitude presented within a story structure 
has a dramatic impact on video views.



the lab

John Templeton Foundation extended our 
grant, asking us to explore 4 specific areas. 

Introducing Gratitude Lab. Four portals, providing 
in-depth exploration of gratitude videos, gratitude 
exercises, gratitude facts, and challenges. 

The four portals selected were: schools, faith-
based communities, families (toddlers, teens, and 
marriage-focused), and college/universities. 

As of February 15, 2017, the number of people 
who have entered Gratitude Lab is 351,482.  

Our final act will culminate in a beautiful 
Gratitude E-Book, which we will give to 
anyone who completed any of our gratitude 
challenges.



large diverse network of partners

Interestingly, many partners are using 
Gratitude Revealed content to reinforce 
or enhance existing programs. 

The breadth of the subject matter has 
galvanized a diverse group of strategic 
partners, ranging from the environmental 
sector to the education space to physical 
and mental wellbeing communities. 
Different gratitude material have resonated 
with different groups, supporting the 
strategy that approaching gratitude with a 
wide lens has enabled Gratitude Revealed 
to find a wide audience. All partners have 
promoted the series across social media 
platforms to introduce their audiences to 
our inspiring content. 



connecting with new audiences

blog post email social

Here is an example of a blog post containing a Q&A with the film subject, Jason Silva, shared via 
email and multiple social media platforms, generating ultimately over 80K video views (still counting) 
and over 4000 new exercises completed. These numbers were achieved within 5 days of publishing.



one man, one film, one share… one million views.

blog post email social

On Valentine’s Day, In-Q shared his gratitude film “Love,” generating a viral frenzy of 
1MM views between Facebook and YouTube in less than 5 days of publishing. 



resonating with millenials and super souls
In March of 2016, Marie Forleo had Louie as a guest on her award-winning show MarieTV, to speak 
about gratitude and the art of slowing down. 



We have discovered 
each film
carries this potential.

This has inspired us 
tremendously.

the possibilities



Gratitude Revealed 
the film

what’s next:



our community

Moving Art Fan Page TED TALKS

92,809 fans 48,891,714 video views

posts reached 
14,500,000 5,921 comments

5,000,000 post 
engagements 220,621 likes

2,000,000 post clicks

237,000 post likes

Since launch, Gratitude Revealed has built a 
devoted and active community that continues to 
grow daily. Our fans speak up and speak out.

* Does not include fans from Fantastic Fungi Fan Page (almost 32K Fans), or fans from other social accounts (Twitter or Instagram).



the future of what’s possible

EMAIL 

We’ve figured out how to fly. 

This project has proven to be a magical 
confluence of “rightness,” constructed 
from right timing, right subject matter, 
right delivery, and extraordinarily right 
community. 

We are filled with gratitude and honored 
to share this project’s successes as well 
as future possibilities. Our hearts are full 
of purpose.  

It is ironic that sharing gratitude 
inherently generates a deeper sense 
of gratitude within.



Thank you.


